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America’s Largest A
Polish Festival "

Founded in 1980, Taste of Polonia is the oldest
and the largest Polish festival in the USA!

The festival attracts a broad cross-section of Chicago's Polish
community, as well as patrons from across state lines.

50,000 festival patrons comprised of approximately:

45% Polish American - 40% Polish born
15% Festival & Food Lovers

Taste of Polonia presents a terrific opportunity for
exposure to one of Chicago's largest ethnic markets
as well as the northwest neighborhoods of Chicago.

Held every year for four days over Labor Day
Weekend, Taste of Polonia 2025 will take place from
Friday, August 29th to Monday, September 1st.
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3 STAGES
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Tribute Stage

By day: Polka bands that will have everyone dancing

By night: The most popular tribute and rock bands

World Music Stage

By day: Theatrical groups, film premieres and cultural

performances from around the world

By night: Some of the biggest names in Polish music
Sunday's programming begins with a special Polish mass

accompanied by a full choir

Kids Stage

Special entertainment, games, and activities for our
youngest visitors.

Tastings - Games - Mascots

_ Arts and Crafts - Face Painting - Balloons

Movie Screenings - Art Exhibits
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Same Great
| ocation

A neighborhood Labor Day Festival for over 40 years!

Easy Expressway Access

Quick access from all northwest suburlbs,
downtown, and the southside. Public
Transportation-Jefferson Park CTA and Metra
only one block away.

FREE Shuttle Buses

Buses run all day, nonstop!

UBER or LYFT
Easy and convenient way to visit the festival.

The Beer

The festival features several specialty Polish
beers.

The INSIDE FULL BAR boasts a variety of
additional (not only Polish) delights!

The Food

The best of Polish cooking awaits...

Polish sausage, cabbage rolls, pierogi, potato
pancakes, pork cutlets, fish, kebabs, blintzes,
desserts, and much more!
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LABUR DAY WEEKEND 2023

4 DAYS OF NON-STOP ENTERTAINMENT ACROSS 4 STAGES/OVER 60 PERFORMERS/
CLASSIC POLISH FODD & BEER/CASIND/40+ MERCHANTS/KIDS GAMES & ACTIVITIES
TRIBUTOSALRUS BECOMES TOM PETTY /SLIPPERY WHEN WET/GENTLEMEN OF LEISURE/
THINK FLOYD/TRIPPIN BILLIES/POLKA BANDS/SCHOOL OF ROCK/POLISH STAGE:
LOMBARD/MUNIER | PRZYJACIELE/GRZEGORZ HYZY/NOWATOR/ANDRIEI ROSIEWICZ
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4 DAYS OF NONSTOP ENTERTAINMENT ACROSS 4 STAGES/OVER 60 PERFORMERS/

CLASSIC POLISH FOOD & BEER/ CASIND/ 40+ MERCHANTS,KIDS GAMES & ACTIVITIES/

TRIBUTDSAURUS BECOMES TOM PETTY/SLIPFERY WHEN WET/GENTLEMEN OF LEISURE
LOMBARD/MUNIEK | PRIYIACIELE/GRIEGORT HYZY/NOWATOR/ANDRIE] ROSIEWICI
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Posters & Flyers

Posters (Polish/English) - 10,000
Flyers (Polish/ English) - 250,000

Circulated to citywide retail locations, Polish stores/delis,
universities, and neighborhood hotspots.

Broadcast News
25 o B wen A 2 o (T B9




B 02-03:4-05 SEPTEMBER .
LABOR DAY WEEKEND 2022 o
WWYLTOPCHICABD.0RG 6 ©© ﬁm.%

DAY QF NOH-STOP ENTERTAIBMENT ACRISS 4 STACESNER 41 PERFIAVERS)
CLASSIC POLISH FODD & BEERICASMIGD- NB]WH'I’STH& qH‘BS £ ALTINES

TR 25 P A 1 0 5 I 900 S84 P LE S R 1 R P 5 il[ﬂ.‘.:rh’h'l‘iull'
DA SRR DL CF AL e T I'H.FI.‘_I'ZI nlﬂj@':-rm-m:.wm..

FIEE AR L
W oo g sit won i) b % Mo e e o=l
T i v o S Rk 4 B L EBTRR

4rousH SEPTEMBER 1-2-3-4 il
ABO ND 2023

LASSIC POLISH FOOD & BEER/
A DAYS OF NON-STOP ENTERTAINMENT ACROSS Sffzﬂ'[\f;’suppﬁﬂr “NNEN WET/
A T ALY JCE LIPINSKY/TRIPPIN BILLIES/ POLKA BANDS/ SCHOOL OF ROCK

NK FLOYD/ LANCE LI v
EE{%%P&IEF[LP[?:‘;EQE MUNIEK | PRZYJACIELE/GRZEGORZ HYZY/NO WATOR/ANDRZE! ROSIEWICZ

FESTUALOFMUSIC& OO0 ©©O WWWI0PCHICABOORGY ]

sinee 1980
] LT
f -
%

CRTOF TR = g OO i @

e FEADER ‘mmess’ oo SN mbh (6N S B> Wiale. €0mv witwo ©)poce [EEEN

CTA / Metra / Pace Billboards

Past and present sponsors:

Polish & Slavic Federal Credit Union, Euro Liquor, Polska Fundacja
Narodowa, Polish Cultural Institute of New York, LOT Polish Airlines,
Krakus, Jewel-Osco, PNC Bank, Pepsi, Zubr, Zatecky, Home Depot,
Verizon, AT&T, Xfinity/Comcast, Rivers Casino, Okocim, Best Buy, Jack
Daniel's, Ascension Resurrection, lllinois Lottery, Home Care Powered by
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AUAF, Miller Light, Michelob Ultra, Country Financial, Tyskie, Pace Bus, ;’ z 'Tt Z

Goose Island, Aetna, Polonaise Vodka, T-Mobile, Four Roses o :.‘\z'\}sd/’;\\
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Amita Health, NorthShore University Health System, ;&@)\\\i“//\a-
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Coors Light, lllinois National Guard, Lakeshore Beverage, ‘.:\\ ::9_-‘o§\.,’@

Casa Azul Spirits, Alexandra’s Pierogi, Gin & Juice and more! w4 (f' \Y// @ :':-’b\'!
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THE MUSIC

The Taste of Polonia Festival is a celebration of Polish culture, heritage, music and

old-world cuisine attracting large crowds every Labor Day weekend.

The first festival was held in 1980 and has since become the largest Polish festival
in the United States. The four-day event features concerts from both local and
international bands. The three stages feature over 50 performances surely to
satisfy any age or genre preference.

Every Labor Day Weekend
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Fun for the whole family

Bouncy Houses, Carnival Games, Disco for Kids, Karate
Shows, Zumba for Kids, Theater Performances, Giveaways,
Singing Contests, Face Painting, Clowns, Prizes, Balloon

Animals, Kid's Polka Lessons, and much more!




Opportunities

Promotional opportunities may include:

Naming rights / Sampling opportunities / Signage opportunities / Product displays /
Media exposure / Custom packages

No media sponsorship will be accepted less than 30 days prior to the event / 50% of
sponsorship amount is due at the time of commitment / prices subject to change

Sponsorship signage:

OUTDOOR BUILDING: 5' x15'/ 4' x 16'8" Wall Banners

OUTDOOR FENCE: 4' x 8' Fence Banners

KIDS OUTDOOR STAGE: Backdrop Banner / Top / Bottom Stage Banners

INDOOR THEATER STAGE: Stage Banner/Jumbotron
OUTDOOR STAGE: Backdrop Banner / Wing Banners / Top-Bottom Stage Banners

Sponsorship

Presenting Sponsorship - Festival Naming Rights. . . $30,000

Premiere placement of company logo in all festival materials including print ads,
billboards, flyers, posters and entertainment schedule

e Prominent recognition in both Polish and English PR campaigns

® Premiere location of booth/promotional items displayed at the festival
Exclusive incorporation of company name as presenting sponsor

of Taste of Polonia Festival

Category exclusivity

Signage on the outside stage*

4' x 8 banner placed on festival grounds*

Signage on Lawrence Avenue fence*

Signage on Copernicus Foundation building*

Social Media recognition

Jumbotron Advertising — ad displayed up to 600 times a day on LED screen*
Jumbotron Advertising — video message - runs every intermission on LED screen*
Corporate marketing materials distributed at Taste of Polonia Festival

150 complimentary admission tickets to Taste of Polonia Festival



Stage Sponsorship - Naming Sponsorship Tribute Stage / International Stage. . . $20,000

e Naming rights of the Taste of Polonia stage

® Prominent placement of company logo in all print advertising

® Prominent placement of company logo and all festival materials including billboards,
posters and flyers

Signage on Lawrence Avenue fence*

Signage on Copernicus Foundation building*

4'x 8 banner place on festival grounds*

Social Media recognition

Signage on sponsored stage

Jumbotron Advertising — ad displayed up to 600 times a day on LED screen*
Jumbotron Advertising — video message - runs every intermission on LED screen*
10" x 10" booth on main walkway, high traffic area

Corporate marketing materials displayed at Taste of Polonia Festival

100 complimentary admission tickets to Taste of Polonia Festival.

Stage Sponsorship - Naming Sponsorship Kids Stage / Kids Jumping Zone. . . $10,000

e Naming rights of Taste of Polonia Kids Stage or Jumping Zone

® Prominent placement of company logo in all festival materials including billboards,
posters, and flyers

Signage on Lawrence Avenue fence*

Signage on Copernicus Foundation building*

4' x 8" banner placed on festival grounds*

Social Media recognition

Sighage on sponsored stage

Jumbotron Advertising — ad displayed after 600 times a day on LED screen*
Jumbotron Advertising — video message - runs every intermission on LED screen*
10" x 10" booth on main walkway high traffic area

Corporate Marketing materials displayed at Taste of Polonia Festival

50 complimentary admission tickets to the Taste of Polonia Festival

*Sponsors provide artwork, banners provided by TOP

All graphics and artwork must be submitted to TOP staff by August 1




Festival Sponsorship - Platinum Level. . . $7500

e Company logo in all print advertising
® Prominent placement of company logo in all festival materials, including billboards,

train stations, posters and flyers

Signhage on Lawrence Avenue fence (4' x 8')*

Signage on Copernicus Foundation Main Building wall*

4' x 8 banner placed on the festival grounds*

Social Media Recognition

10" x 10" corporate tent

Corporate Marketing materials displayed at Taste of Polonia Festival

Jumbotron Advertising — video message - runs every intermission on LED screen*
Jumbotron Advertising — ad displayed up to 600 times a day on LED screen*

35 complimentary admission tickets to Taste of Polonia Festival

Festival Sponsorship - Diamond Level. . . $5,000

Signage on Lawrence Avenue fence (4' x 8')*

10" x 10" corporate tent

Wall Banner (5" x 15") on West Building wall*

Prominent placement of a company logo and all festival materials, including billboards,
flyers, and posters

® Jumbotron Advertising —ad displayed up to 600 times a day on LED screen*
e Jumbotron Advertising — video message - runs every intermission on LED screen*
e 25 complimentary admission tickets to Taste of Polonia Festival

Festival Sponsorship - Gold Level. . . $3,000

Signage on Lawrence Avenue fence (4 x 8')*

Jumbotron Advertising — ad displayed up to 600 times a day on LED screen*
Jumbotron Advertising — video message runs every intermission on LED screen*
10" x 10" corporate tent

15 complimentary admission tickets to Taste of Polonia Festival



Festival Sponsorship - Silver Level. . . $2,000

® Signage on Lawrence Avenue fence (4 x 8')*
e Jumbotron Advertising —ad displayed up to 600 times a day on LED screen*
® Jumbotron Advertising — video message runs every intermission on LED screen*

Festival Sponsorship - Bronze Level. . . $1,000

e Signage on Lawrence Avenue fence (4 x 8')*
e Jumbotron Advertising —ad displayed up to 600 times a day on LED screen*

Festival Sponsorship - Jumbotron Advertising. . . $500

e Jumbotron Advertising —ad displayed up to 600 times a day on LED screen*

*Sponsors provide artwork, banners provided by TOP

All graphics and artwork must be submitted to TOP staff by August 1

Sponsorship opportunities are customizable, and our team would love to
work with you to craft something to best meet your business's heeds !

- Sponsorihip payment schedule

amount is due at the time of commitment.
L, balance is due prior to August 10th.

50% of the sponsorship
Remaining
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® Prominent placement of company
logo at the festival

® Jumbotron Advertising - ad displayed up to 600 times ® Naming rights of the Taste of Polonia Stage
aday on LED screen
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Summary

Attendance Summary: 2024 2023 2022
50,257 49,942 50,076
Polish descent: 23,879 23,365 22,734
Not Polish: 26,378 26,340 27,186
Out of state: 476 237 156

HOUSEHOLD INCOME:

$150k+ 39.1%
$100-$150k 29.4%
$70-$100k 23.7%

$50-$70k 9.7%

<$50k 8.1% ATTENDEE GENDER
«170

25%

ATTENDEE
AGE

21%
19%
13%

17%
l =

18-24  25-34 35-44 45-54 55-65 65+

*Some demographics are estimated based off of our annual
patron survey conducted at the festival.
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Welcome to the "Taste of Polonia"
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Copernicus
center
Kamila Sumelka Hubert Cioromski
Taste of Polonia Director Taste of Polonia Chairman
director@copernicuscenter.org hubert@troyrealtyltd.com

Phone: 773-313-3893 Phone: 773-485-3000




